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(Summary)

This paper proposes materials for idiom learning based on a cognitive linguistic
perspective and presents one-semester of classroom activities in a university setting, based on
those materials. Although idioms are pervasive in everyday language and hence are important
to master for improving communication skills, many learners encounter difficulties in learning
idioms due to the idioms’ irregular and idiosyncratic behavior. In applied linguistics, there have
been some attempts to solve this problem by making use of conceptual metaphors in cognitive
linguistics. Most attempts are, however, on a one-time experimental basis and no effective
teaching construct with attendant materials seem to have been established yet. In this paper,
first we will explain some concepts such as image schema, conceptual metaphors, and
construction grammar which would help the learners to retain the idiomatic expressions. We
then present our materials of idiom learning for the classroom activities, based on a cognitive
linguistic perspective. Lastly, we will present questionnaire survey results of the learners who
received the one-semester instructions. It should be noted, however, as Boers (2000) pointed
out, some of the students did not like the guessing activity using images. They felt
uncomfortable not to know exact meaning of idioms in Japanese. Learners are encouraged to
challenge a new teaching method, but their choice and preference should be respected.

1. & U & I

AWFFETIE, RHMBEFIED LA TA A L FBREMEREL, RFPAZHNRIZ L TR
WMEZT)o A TAFLIHESHICBVTHINT2HATHSI2000b 5T, CENRFH
R LERVRVIZCWEBLE LT, 2R AREFREBIEE TRR SN TE TR, 272,
HAED X9 WA 2B R 72200 T, A 74 T 2 OB ERHHANEEDIT L2 L5 8kL
{, FEHBEDA T4 F AEENE DL D5 TWwAb (Hulstiin & Marchena, 1989; Irujo, 1993; Laufer
& Eliasson, 1993; Sornig, 1988) .

ZITIE, Bk FREOMEREZR TR, A1 TAFL2OMEELITNEA A—
VI (Lakoff & Johnson, 1980), W& X ¥ 7 7 — MM L 7248% (Lakoff & Johnson, 1980),
BIXORCRAGRE Lo XNRIEHR (Fillmore, Kay, & O’Connor, 1988) #ZE L7241 71 + 2 #
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MERET Do CNLBEEORASTH AL o TRBEINTELZZLTHY, R2bOHE
B CBEEM RE EEE G R 2D TH S, AT, ThORBASEHF TR SN BEE
TR LIS, FERUREOECA T4 F AUMZREL, ZTOREEROBREZHET 5o
Y, RAEHAOBA» OGN AT REZRR, A 74 F 2OMBLERIIBNT, [ A —
VI, BB XS T 7 KL SR, BT E L COSURTEMAMLE E B Z & & EiR
Tho KIZ, 474 2FBICHTLHESHBBOLITHEL R L, TOFNEL L MEMZ
T 5, 2OWT, BHSHEFOEZFTIEISA T4 T LEMEIRRL, R¥EEEFGIIL
TeREEBROBME AT o BRI, EM 2 MO BERB LT 27T r— @
REZHEL, KEMOFOBRETBEICOWTRARDS,, &EIZ, KFROF LD LSHORE

ER SRR

2. % T Mt &R

21 AT FLEXABHE  RMEBFZDOESL S

474 F 50, AEFEFHHEICE>TEDLT oL LWRITH Y, FHEDOIIHuE SN 56
MCdH o7 HERIS, R=Y o7 - L7 )y vabw)BlErsIE, FEENINSDOEIZE
T 52 E3ROEBRRVEVIEZEZLTDTE S, LIL, 1 T4F2FHESHEIIBWTH
M L2EHTHY, ThozhiET 52 EF3IFHENTH S, FhaIa=r—Tarkd, 1
TAF DO R EBL L 3R 2 EELERE O L ST,

BLOBMEHRFATIE, 4174441, HESHICREOLNL T EHORITHY, UoL
TEERGZFOET N CTIEARL, HBBTLH L)1) ZoMEIRLOHENZRREZ S &I
Ko TwbEEINTWS (Lakoff & Johnson, 1980), F 72, Jackendoff (1995) 12X 5 &,
T A ) A PeiECHECME SN 5% (individual words) 1Z# 8 kb, FNEFMUZTD
454 % L (fixed expressions) PMFFET S & ENTW5h,

F72, ATAF AL, SR RBERT, RN LEREELTRRICL, HWRBITHH
THG 25252 LN TELRHATH L L L ENTWD (Gibbs, 1994), #lz1E, Let's call it a
day. & Let’s finish what we are doing. £\ " ODXZIRTALI S TNHIZHMEKRE L
TIRBFHEMTH L LR D05, BBEDIEINEINA T FOBHLEIL o TWD, K
T, THVo A TA AL BB THILEFEBIL LTI ARTHLLEE R D, BN,
HplE LTk, Gibbs (1994, p.269) 25, HFEDA TAF L L LTHEITTVE 0BT 5,
Gibbs (1994) &, 4 74 * AIIRO L ) BRI HFSNL L L, TOEREICOVTERL
Tw5 (a. Sayings (e.g. take the bull by the horns), b. Proverbs (e.g. A bird in the hand is worth
two in the bush), c. Phrasal verbs (e.g. to give in, to take off), d.lIdioms (e.g. kick the bucket), e.
Frozen similes (e.g. as cool as a cucumber), f. Formulaic expressions (e.g. How do you do?)). K

RTd, STTEILNALL) BEIZILCIY LT Tw L,
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B8C, TZTATA4 A3 Mh, TOEFRIIOWVWTHTEB X7\, Nunberg, Sag, and
Wasow (1994) &, 4 74 A L2 MWOGHNLEBIERLLbDLE L, TOREDIZDDIHEHE
ELT, DTN 21T C\wb, a. Conventionality (HEE : 4+ D HEEA 51X BEIRAT
FHTEARW), b. Inflexibility GREFEIAZNE @ SN2 HK2H ), AMCEKBAZERTE %
V), c. Figuration (bW : 2% 77 —%%E9), d. Proverbiality (Z &b & : #:&WM.LHHOH
G-I ENS), e Informality GEAR @ HEO&KFECHEH SN 5), . Affect (RIF :
Al R B 2 RS 22O S D).

F7, AT 442G, BRSEEOBEDI O LIHLDOVE DL LTEREEIN TS, T
(2002) 1%, 474 F 2% FTEERN, BKENRBEIL, ROLI o0 ER>E LT
W2 (a A T4+ LOBRIZZORDGHIEHTI RV (e.g. kick the bucket = die), b. 1
T4 F LR EOERE TS v (e.g. *The bucket was kicked by Sam.))o KIZ, 474 F 4
i, BHRAETae2EANT, AFNLI0THY, S EERIPOA T4 2L LTESR
L72#H 3T, BB ZRMHR (cline) 2% FTdDTHAHEBNTWAH,

RIFFETIE, TNOOWEREEZSIL, 1 714+ 2% 8ET D, 72721, oo (2002) b5
VEIVCA TA A LOBERERET) LWLV, TTTEARTIE, 17144 2% [A4D
HOBROGHIC L > TE, 2ROBERE FHUT L LWL 7L —X] EERL2ICHET %,
72720, HEELZZVOR, £ 743208 KIEFE 72 FRATEELZDITTIERVEWV) HTH
%o AWFFETIE, BHMSHEFOBE,S, (1) A 2=V, 2) Ma&ry 77—, (3) HXW
Mk, Vo SRR MBI L > T T4 T 20D BRSO S TwE I L2 FRT S
(Kovecses, 2002, p. 210-211) .

(1) 1 x=YEK

RIFHEETIE, AMOME L BHOMRERNG 285 v 2 RDTREN LKA E LT, &4 b
T, wilE & o 722 HRAR, i, BT, SEE o 2RI A X — TS
HHEENTWD, AWSHEOEARN LML, oo ED LIRS TEY, 28
T, BERZEOETIVLEINTERZA T4 420, FAKORRICE > THESTFLRTY
LLEZLNDEIICHES>TWVD,

Blz1E, WFED L can’t put wp with it. &\ KB, [7x o] [~y TEhw] &
Vo ZCEREEDTA, THRHMEKETOEZ T TEIBEMINICIKLT 2 Lirkdrol. LAL,
BAETIE, ZoRIM 2% [£25] L) ABOHENZRBFOMAZERICLARBTH
D, KOLI R (M1 ICX->TEDLTIENTELLEINTVS, T2 0ozH
i, up BTz back up R° keep up 72 EOMOMWBFIC S BEH SN 5,

INSOME LRSI TV L0, M B avE )T 2 [0 Thh, 2
DT LE, XU THTLaROITMOIFFEORI —1I can't stand it. R 1 can’t bear it 72
b »Hd, IRENhb,
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Heep up
Pul up

S

K1 A *A—YREAEA 5142 (Holme, 2004, p. 162)

(2) BExa77—

WIS, TNIDBHBWBRLAXVELTHMERAY 7 7 =IOV TE X THIZV, HaXS
77—, [AEERTH S [EmdknCch b 2L, MENLRMEEEZ LAY RMETRDT
EEOEEDFIC R DML TH Y, 4 A—TVRRL ) BERW AL Z R L Twb,

Bz E, TANERRTHL] 0FEJE LT, [FZKRTHS] (LOVE IS A JOURNEY) &\
BMERAY 77 —DHb, TOXAYT77—I2KD), BEL W) MRIZRRERD AR 2 IROFEERIZ
Lo THRRMIZE VI Z 5N D, DTk, ZOEMKRNRSIESFFTH S, a. They've set off on a
journey. (JRICHE %), b. We can't turn back now. (b 9 JEi7Z\r), c. We've got cold feet. (Ifisi>
\»72), d. The relationship is a dead end street. (T X1EF V) 72), e. We are over the hill. (I % ik
Z72)0 ZOWA, [N IhATEC, THREE] & R 1, THES) 3 THI] Te x5
nTnis,

TAOENZ, FHE L VI RERANADP S THLDTH 25, TORBIIBVTSEEIERN
B S TOLEEITHWOND RIN, KETORBEEDT set off JRIWD), turn
back (F2JEY) %), get cold feet (i< ), a dead end street (ATX1-F V), over the hill (I
MR D) Lo LROBBRERE XL TEITH L, AbiIThooMaxy 77y —% &
WYTAHIET, ATAFLDOAY T 7 —INRERLBML, IVERNIZZ LIXOEREBGT
LILNTEDLEZOND,

(3) AU

W, AEORMBFHFOMBIZINI, HESHETHCONLERL 7 L—X3XMREY D
BELTHHIZHWONLDOTIE R, BEDHIIPRREIZ LTSN TVE ZLabhro TE T
%o WAEREY T, 00X HEHOMNHE % URKFTEEIFA TV S, BAISHEFOLERT
HBHRECCEIC L UL, HESHEOBREI LT XTSRS L7 THESC] (construction) T
HY, & OFERLHEEEA ORERPMF G SN TnwEEEZX 5N TS (Fillmore, Kay,
& O’Connor, 1988) .

BIZIE, call it a day E\NHIATAF L ZEZTHRI) BB ZOEHEZL LI
WAHDIXEHEICETF: Let's call it a day. L\ 2726 THY, [ZHZHHbYICLEH] v
I [HRE] OXXRTUBRYICHAW SN D, 72 LHIZ My boss called it a day at 4:30 yesterday. & \»
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I EWH L EMICIITRETIED 5205, EBEOMFHBHEE LTI )vo7£Biddb T Hohsk
WDTIRBRWEDL ) Do 4 T4 F 21T ) Vo 25BN SR EAHETDONT NS Z LD\,
2%V, call it a day 372ACEREEZEDVITT S L) BRZEBINICEDTOTIZRL,
BEHEIRDYVEESTHI LT, TNTHIRDL LV BHEORFELR, BEFORE
MR RBEE &\ o 22 SR 2R TEHRAS L b 7 9 o HESCLETIE, FRRMSCE 2 ) Vo 7230k & 81D B
FTIEIEFTERVELTED, LI T4+ 21%, AFOBEPEFHEOEN, B voiz
TR RERE DI CHEIDPVTVWE EEINTW S,

22 ATAALFEMR  E_SEEEMROBES DS

1990 AL 5, BMBIEFOMSE IS LS SiEEAMIE, & QIR 7L —XICH
T2 BNEAIEAN o TETV D, AL OMHETH I, B2, 4 X —IRKXE v
7z Holme (2004) 7°7:H & 2", Holme (2004) 1%, 4 *— YRRXZE M 72ABFH 2 up
IZD2WTC) DIFEER, &2 77— HO7RRW iR, 77— v — ME k%
AL TBY, EMIEBIZBWTEEIC% 5, LA L, Holme (2004) (XFEAEM 2MFE131T - C
WV, EOREMEEH SIS TnRn,

—7J, Boers and Demecheller (2001) Ti&, £ A—=JLRTWVA T 14 L2 EHHITRARL,
RO % LICERZHER S D L W) EBEET o> Twbde ELA 74+ 2803 12 K3
T, MONLETIED 25, HREROH=5D— 35%) DA T4+ AICHLTIE, A=Y
ALSEIRIEINCH R TH B 2 EAITRSNT WV 5,

%72, Boersetal (2008) 13, #hF% KD THRRLGHNSHFELEDOELZRET 50 L) il
NRTW5b, HESIEWLOPDOHFE (root X target 2 &) DEWRERTHREZ 7YY TT—+H» 5
BOML, aVEa—YDRAZY) =V RIRRTED X)L L, €L T, iz adExe
WM EROR L, FEHFICRAOBREZHEN S LGH 2 Tbt/, TORKE, BTHEFEL
TeREEFIRR TR LTI, W03 B ) ECEREZ R L7z, 72, MEAY 7 7 —123
DK EREOAZFIRLICHEE, EREBOWMG ZFIR LI EE TIE, BEOH L Y BH LA
SNBTEERLI, 20, ThHOFERNS, FEICIDZIHUITBREZRAZIETHID, FHOR
R IR R TN AR E NI,

EE LTI, FEERATATLEMERAY 7 7 —THE L TEHT 2 HEORE L -0
EnZEIFS5Nb (Kovecses & Szabo, 1996; Boers, 2000; Kovecses, 2001; Beréndi, Csabi, &
Kovecses, 2008)o ZHUZIEH 7% ) OFERMH Y, BlziE, Boers (2000) Tix, BE&xs 77—
WX B0HEHOR LR, SR L CTHERLEE ZHIRL, 1 T4+ 2 OEHEE
HEL TS, TOMMN, TIEOHFBREMOBEONERL FH L, EREEIIBWTHEHED
LV ENRENTZ, TINOMERASY 7 7 —ICXB05HDIE ) 25SEHGmN I S, §h
RO TN EAIRENTZ L1274 D, Beréndi, Csabi, and Kovecses (2008) TiZ,
MR BLCTHEET LML, MEX Y 77— %@L THEET LRI LT, hold & keep D53
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W AEERE L7z, TOME, BRIEL D OMEX Y 7 7 —HOFPEENRNC EAVREN
Tk, FRRVICEHTAIATAFLATHRERC, FRELDOMERX Y 7 7 —HDITH) BES
BRI EZRINTW D,

WAED, WXL U TOSURIE®RI A 74 F 2 OFERLFRIIED LD B 5.2 5 h
EWVI) IIRIZH S Tk 9 THh b, 72725, Beréndi, Csabi, and Kovecses (2008, p. 90) 12
RO BZEEICH T 2B %, 1h51E, FI7T74 7 T7FAMOBMTFT, Bzbid
“meaningfully contextualize target idioms in a developing storyline” & ik-X, 4 74 % L DFEEKDS
TR BERAFRICEZONT VWAL EZRB LTS, 72, HXTIERL, 7974 77FX
FEFHTAHZ LT, MUMERAY 77 =D T, 4744 AFREFEKROT SN, XD
EHETHELTVAD,

D EORIZER RN S, 4 A=V DPBERORLBIIHRLOZ E, MaX Y 7 7 —I2 & B 508»™M5R
WP 2 RAET S L, BXWARRE L COXRERPE RSN S LR %,

23 ABPRETIAT 1 T LBMOEZS

AETIE, RASHAOBSRHE _SHBEEMROMEBCRE I £ 2 T, ShER L 7-84 %
BN, BFDOA T4+ 2FZBIETEER 2R LIz,

B2 \X, scratch the surface (EMM%ENL) LW HIALF1+21%, [FRHFTHVIHMFL T
Wl ZEERERDTA, TRETEINE HEAERE EBDITHRRT 200K TH -7z LA L,
ENZT T OFEIIFE SN, EBIHEZ S Z LIE2RB 5%, ZUd, FRTEREPIC
e B Do you understand? X2 Are you with me? & F2>1L T, TD've just scratch the surface. & & %
LIEPARHRTHLIENL DN 5,

COVo A T4 F AL, FOBERELLA A=V, MXWAEE L CTOSCIRIEHR, B
BAY T 7 KL 7RRPEELTBY), T ZHBL WA EY), TE&EA4 74420
BRANLEELRVOTHDL, £, ZOFHOFEOA A—VIEM20 L) % [H#b] L) BT
Hbo COLEWHFTH L IR, HHPOMFRLIREL, BREWIIFWTHLHELIERT S

2. Scratch the surface 3. Figure out/Hit up on
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S EEHEL L TWD, scratch the surface (3T )\ o 720D %H5) O & L CTHIRE S NS W
Db,

F722 DL & scratch the surface \IHR E VI BMEZWR ST 2, 20720, JGICRA [HE]
EVIH YL IZE Chv, HERIE, BATHL, HRTH N, ASTHREEZMHHLIIEL
TBY, FTENALEICHEM L, AEFENICER B E Vo 2B 2 IGH & 3RO 0% v,
scratch the surface 1%, MEIFIIZRERI NI4T D BEE R Al 72 Z12D W, How has it been so far?
& FOMATIR Z B, Tve just scratch the surface. L 525 E Vo2 T L HWOER S,

FEEL, ZOLIREHMOYME LY N TA T4 F A ERFEET LI LT, TORBPY L ER
RS L7200 TR, BARG RS MFICEHAG L T MXLEOBA»LTIE, 29
Vo 72 RICHDIAATZFR L, A T4+ LFRIZTTRL, oW LR CEDERHITH LE
LTUYATHDLLEVZ D, 1272, ZOLPTHA T4 4 LIREAFEDE L, ZTH) ol
MREFER LW ERICR- L) R ERCZ L8k %,

WRIZ, 474 F L% EHESEDH720I2, scratch the surface L\~ FH %, dig up, figure out,
hit up on 7z MO BHEFERIALEST Tn L (M3 ZH) . fiRot v b —2 i, LEICS
FARRALTTO O LD TH Y, bzl L FEEINICEET L0 2y VT —2{LLTH
ZBITIDEAAED FE S (Schmitt, 1997). &2 & 7 7 — LMW ESITFLZET, A
FAF LD CHIEDS I B0 DF Y, dig up 35D figure out T 5720TH V), scratch
the surface |13 DRADEFEIZNT, FEBICIFHEICEEL T Wl wo 722 LB I NS
DI THo. FFEBEOSEHIIBVTH INHORIUIFRHTEEIL SN, BRE27-5HTHH
Nz,

KETIE, A A=V, a2 Y 77— IR L 7-RR, BESCHAGE S LT oSURTE iz 3L
VIAATZBMVER T EERRE L, KRR A T4 F 2 FHHEERL TV EZ,

3. 17 1 4 LEBHMIER CREXED

31 BMEART7—EAT 1 FLDEE

WAL 77 =23 OMEDH L7720, ETEHIZTH I EIIBENTIE RV, FERE
ZLFLZEPEETH L0, AaTid, REMPOEENLZL D, 2F), —DOOM&xY
T 7 —IEREINDE A T4 F 2 EHSE e % Lakoff & Johnson (1980) #&#I2LC, 141
OWE&%®%E L7z ((COMMUNICATION IS EXCHANGE), (A WORD IS A PACKAGE),
(UNDERSTANDING IS SEEING), (UNDERSTANDING IS SEARCHING), (THINKING IS
MOVING), (SOLVING IS CONTROLLING), (NEGOTIATION IS BATTLE), (ARGUMENT IS
COMPROMISE), (EMOTION IS TEMPERATURE), (EMOTION IS FORCE), (HUMAN
RELATIONS ARE PHYSICAL CONTACTS), (DEVELOPING RELATIONSHIP IS BUILDING),
(LIFE ISAJOURNEY), (LIFE IS A SAILING)).
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&KIZ, King (1999) THH SN TV LH122F2, EHEE R T2HHE, BESLHIE,
A A=V TORLOWG R EERERLEND, —DOOM&EAY 77 —122&, HI0HOA 74
F L mEE LTz, I, A A=V LTI, Boersetal (2008, p.191) TR H 2 & 912,
T4 XL Lo TRICHERTVRHDO L Z I VL DRH L, F72, BRI X — VKK
RHDH7 T ATHMLRER, MREOHSPLFECLLET, LRI WEEDD
BEWVHMPEBDRENTz, £2T, ZREHTHALR T WL I, BAERWRETOERLR)H
el EB # % E L7z, H21E, (UNDERSTANDING IS SEARCHING) T, scratch the surface,
in depth, delve into, dig down, hit upon, figure out, show up O 7 ODFBLZRE L7, BINL
72K 140 DA 74 F 21T LTE, HMOA F A PL—F =124 A=V ROIERE KL 72,
MECTFHRBEY)OBREHITEL L), MEDAFA ML —F — L L LR E 1T 720

KREE, A T4 A L& EE LKL E 358 HD, Fragiadakis (1993) % 2% |2ME
B U720 Fragiadakis (1993) Tix, &Ei2S, X2 L%l IR ENTBY, THD%R
PP ERFEP SR TEL LI IR0 TWD, AEMTY, MEECHIZbBEHAL, HFEmRR
LEERPZT TR L, HENBRA A —VICX o TEENPNTEL L) LRI 72 &,
BLOZFHEL, RFEXEREZDHDIEDNTEL L), BERTIOTREICLESL XLz, F,
A 74 A4 LU ORI THEBTORFIZHEENSA U X912, EUL P R RILTER L 72,

BB, BHEOHT, KE, A T4 F 21, TUFACHTL2OWHRTDH %5, SN
Moz, HWOXFHIZHRTA 74 F 2 OMBBEDO R VRFHE L E %o 720

3.2 HMBRETRIEREL2ZX7DBEH

FTATHEZETIE, fah LBz, ZORIIRTHFE T 2L TOEBRRLIENLZ S AL
727 ARTH, ZOHEEIIEHE, hBhO, KRNAFEIHEOMNT 2720, W UM
57 7=\ HENEFRBZBTHZ LI, UTDX) RiRIERIcoE Lz,

T, AA-TVHICL-THIMEA S 77—l T2YME G55, RIS, 171444

RAESRD % 20 THIR L, BN 2 BRIEE) 21T 5 720 f2lS, B L72A 74 4 A Z[kko
WAy 77— %WRETHIEE L HITHEML TIUR L7

DToRETwIE, [EWESHT] PHEl Lo TRRL, (EW) &3 6H2% Gy
2wl oTna2l) ZOREEV) T LEIREIED, 2D 2T, scratch the surface (K
#Z35) R figure out (M7 HbEEDLT) Lo RKHE AL o TURT, WEIZ, The
k> (UNDERSTANDING IS SEARCHING) (FHHIIHERTH L) L iiars 77 —% 3
R 2o T BRI ZNITMATW L,

33 BEDERERNE
454 FLEBEMOKEZ, DTOAODY A7 OB ENTWS, ¥ A21E, LFiloH
MIRIETE - T, PR SR MR B TEL L HITHE L (Gass, 1988) 6
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1 xX=YH - BYHHEE L TOXRER — BEX277 (&ML FR

: Q._ Ted: I think we really need 1. It’s hard for people to hit up

ke to work on this report on fresh ideas when they
for the boss. are so tired.

Darcy: You are right. We have 2. This article is not very well
not even scratched researched because the
the surface. author didn’t dig down to

!\ e ﬂ"ﬂ’ll e (ANE) e get new information.
i I Ted: Why don’t you figure
a £ out the marketing and

I will work on the sales

report?

1. Guessing the meanings : 4 X — VK054 74 F A OEEREHEN T 5. BREES % HEWIC
PRS2 2 ETEYBEIICREICERS L HICTHI L2 HNET 5,

2. Understanding the dialogue : 1 74 4 A % WY 2 XK CTHEET 5, ZELHPHA T A4 2D
BRI E LT RARZ I S ML, BRZHEMANEL L2 HNE T2, 721
TAFLDT V=K TIZOVTROE2MRL, FHFOWENZHDL L LI, Fif
B2, NERDERZNTSE, K CoOM@ERSTILEHNET 5,

3. Remembering the dialogue : £ ¥4 F 22 —20H2F ) & LCERSE, HEfLIESZ
&, FoMYRRERBTLIEEHNET S,

4. Match the meaning of the idioms : f 71 + A DEFKE =D ORIV A 5B, HARGENH
FTH5OTIE%L, AA-VEBLTEREZIAMTEXLIHIRTILEHWE T S,

5. Production : BIREA S @Y% A 74 4 2% EY, LEENSIEL, FiEHIET I
BFZOPHN T EARATHRDOMREP LW S 2% > TWBHDT (Boers, 2001), e L
TRIREAOREY A7 #HE L. SZTOHMIE, MOXRTHHA L)% HIET
HIETH D,

%

34 & m &

BESNE G, BEICH K% 1VEE QHEEER) 318 TH 5,

ARG DBFHICHE SN TR REEORET, —HNREERIIOBMmAHKE S5,
LN, BHEO—HOWHMZ A T4 F LFEFIIFTKTEOTELRL, 4714 F 28EF 2 BEOHL
PR, ke 2iEE) (B0 HERT S, A A=V T 5, HET A, ERTL, HFad bR EDN
) #BLTAFTAFLDFETEDLEIRELLY,
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35 & ¥ F B

CITRBIELT, F4RHOREZFITL T, BKEL LU TOTASK 17205 TASK
S5MHMY, MEAy 77 —ICX 5BV, AUBIRGTETA T4+ L0 FETEDL &
AT TN D, FEORMIIE, N, HROLOOEBRT AT 2iToTwb, ZOHT
&, E3METHALARFE IO 74 F 2% RIKE L, FEF Y 2B 2 HEZATE
720 TLTC, IELWERHANPHEIT T L0 L) DAL, E5ENo72, Z0%, 4 BHOME
* %7 7 — (UNDERSTANDING IS SEARCHING) ®7—2 ¥ — 1 (ff8k1BM) #EA L7z

77— 2 ¥— MZik, (UNDERSTANDING IS SEARCHING) DO EFLOHIZA T A M 23d Y, B
DFHRYaNVaEd > TREWS TEREMYILE) ELTVDE Y= VATRENTW S, ThE
ff1 L, UNDERSTANDING (Hf#) W MR FREL2 M T 272012, EFETI
SEARCHING (%) L) BT AZFHLTWwa E W) T2 2EICHBL, Auo4
TR e k& OB 2 L 720

TASK 1: Guessing the meanings

WIZ, HERIADBRZMEN S L2012, WiEE & LT, [DPLETRERW-72721F] L)
KB, BHRAMICEZIRZ 2L E)VIRMEIRTA, O N TEFE TR 72] v
R, BREBTIEIEIV) ZEERRTINEEZDL L) IR FEREEZ I V—T1C
HoT, ATAFLELEZOMIIHEA A=V XERIRLEDBLFELAEVE L, scratch the surface,
in depth, delve into, dig down, hit upon, figure out, show up O-t£->DEHOEMZHEM L 7=,
Z D%, BEiGHEAY 7 7 —%2HWT, [LHDT, FEEWIIWY BTTw v RKJ,
MFOBTICHEEMRZ 5L, FRTHICHBPEALATVRZVE VI ERIZRLEV) 2L (eg
scratch the surface), —75, [MAREH S 23 TH> T, EWER LA TR] Bh, T B#AE
ATZE V) ERIZRD 2 (e.g. hit upon, figure out) ZHWI L7z, HEBELOFHNE L Lo,
FRBEVRENBA A -V ZBELT, A T4 L2OEREZHEML, WETE LX) B0 %
B5, ZOROHEGIF P DR T 072X )T, £ OPEEL, BEREWHEICHERT S LATE
TwWiz,

TASK 2: Understanding the dialogue:

TASK 2 TlE, #HBEIETLEGA, LIROPTA 74 FABEDLH IR ENL 0%
BT 5, £F, FEHBEISTELONELZERT 57201, RT7THiLEVGEBLNEOEN%
To720 TOH, IO B LNEHMA 2728, X7 THROMBICH Y MA S, K56k
ROMGIZIE, WEHROMBEL B2, 471 F 28T 2M& (22Tl [REH2 )
WCEZRZIY, RO 2R3 MELDH S (e.g. What kind of image do the expressions “scratch
the surface” and “in depth” have? What do they have in common?), FIIIFEEZ M), [AOX%
RENBZET, LARMIFEMMIIIES EE 2 515 (Nation, 2001), FHHEIL, BEHIZ,
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COMHEHMNAOHME, FRIFFELTVELEA TAFLADREDL ) BMETHHIN TS %
HEMRA L T2, AT 143213, BGEDSNLELEREER DL ENTELIEEICH
MEaAIashr—3aryy—LThdbinH)I %, Sif2ELTHEREL,

TASK 3: Remembering the dialogue

NEMERE, FEHBIEARTRALLHIHL, TOHRRTTUE—VT LA ZiTo7z. EHIT,
Vx R=o Ay rEeER RT7TTITW, 7273 — R LTHEFRICHRVTHESTE % THH
7ol TOWH%, AT AF LGB RIKE B> TWIRMELE, NT—FKA Y FDAFAF
THREHFD, MYBELEFHLA ([F8k2). TME, 4744 2IEREZINT S, WLTHhrb
EFThL, EIRTELLHIICTEDTHL, T, RALHFICMTILT, A T14+2%
TR DFETITZR L, WELTEBRL, TOEHAPBOBREERSELILEZALVEL TV,

TASK 4: Match the meaning of the idioms

TASK 413, 4 74+ LDOEHRZEIRT HMETH Ho FEFER, WROXRZLIZS, 1741
FEADFVHRERHZ ZDOBINEA—2FINT 5, ERIEFFETHEINTBY, FHBITITH
REBLTTELEL, AXA—VRZEOMDA LT TV — (MERROIZDODAT T TV —, W&
A7 7=k D08, ke E) 2MALT, BEREZHERTL L )BEL,

TASK 5: Production

TASK 5%, #ILWIIRT, 4 74 F LADMEHTE 20 L) D a T 57200METH %,
JVZLLOUMTHEIEERERITIDLZEIL ST, ATAFLOEENLIVETLEELZON
%o BRIE, HLOKMOMBEL HoTWh, —HEHZ) THLH, 174 4 2 HEOHRE:
JTRLE, AFTAFADREI I BETHH SN D0 L) TRMFED RSN L, 512,
HE, HROMEL IR I NS0, EHIIEEINCELV, 22T, BIEA S EIE TR
W LTwab,

CIThH, FEHE, AT 2IETAME (REWL)) 2RV ELHEBAL, HRH0
GEBERTEIHIC Lz, 2, A A-TVREZHE HNOXIRT, RIELILIZE-T, A
TAFLDPA A=V L LTRESNS I IIBDT,

BB, FEFHIZ, A A-VHR, BMEAY 77—, BN E Vo ZHFEREATE ST,
i R, NHICL25HE VIO THA A T 572, -2 OM&EA 5 77— %Y
L, ERTHRRNGEE 14 87572, LTI EBICHIKRT X M LT v r— Mildkx
17072
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4. FREDORIS

BLADHFEBREIXN LT, ML T v r—Mefiol (EHE14). 7¥ 7 — FOHEBIFMT
D=EDTHbD. DR, A FAFLFHIIBVTEITLED? @QKFLI, 174+ 258
IZBWTEITLEDL? ONATHETAZ LI, 474+ 2FRIIBVWTE)TLLED?
CSHUTH LT, AR, HOOBIUK (5IFFITHITTD, 4RI, 3ELLTHA
W, 2HF DRI, 1R ERV) OB TIIEL 02—, KIHH
DI L FEHEFZZ R 1 OB TH b

#£1. 7TV — MO

5 HM 1|® B F ¥ | BRERE

O &, AFAALFRIIBLTE)TLAD? 4.1 1.0
KEE, A T4 FLFBIIBNTE)TLER? 4.0 0.8
@ WETHETLILWE, 4174 F2¥FIIBNTE)TLER? 4.1 0.9

FHMOEEONHRIZLLTO LI IZ%->THY, 3HHEE D, 5 GEFWITKILD) L4 (RRK
V) BBIRLFEBEEEREBITHLIEDGHS RRICELT  50%IRE 13 A, 4
DFRE 12 Ao KFECITEH LT 1 5 OFEIRE 10 A, 4 OFIRE 12 No 57T L T 5 DFER
TI12AN, 4DFREI No)o

SO EHRD, B, FERFEISHOEMITHAAALZ=DDNEI L 5, FIvoL
EZTCwHEEbND, — 5T, BAOFEEFL, SO KEEZITATORP 572, ¥HHL
DHEFED S, [OA A=V TATAALEFETL2OTIERL, HEAGEORTHEH L2V,
(AT AF DL LRELY, V=T 1 V7RV AV 7D L) RARESD 2D OREDN
ZiF7ewv] B EOERAR, PAORGERFERLHRDS SN OFIZHEL —BH L Tnwinl &
Bbroize MM, £ OFEFER L AAERTHDLL ZLICENTWD, T2, 174 F

AT 4 4 2¥E KX AT 4 A LEHE SEEAT 4 A LHE
21 =5 2 "5 2 =5

4 4 4

3 m3 ‘ u3

u2 \ : "2 g ? "2

"l — "1 —— "l

B 4. feof B 5. FahsLof B 6. HHDA R
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ADFEBRIZMD) —F 4 VTR T4 YL RB EBE LICENBENIZH S, EE, 5F
TONEREER, B AT A NRFR SO AN E R RGBS 5 2 L3 EBATE TR S h
THY (Boers, 2008), TNOHDHFAIIK LTED L) ITHIE L TV REDPPSHOBETH
5o

5. % & &

ARGTlE, RHMSEFOMSEEM L7z, REEEZRFRE LA T4 A 2 F B 072008 L
BB A RN L7z IWWH BB O DEMIER OB RESNSE Z LIZLIELIEH S, L
2L, AROLIZ, HRICEDSWMRRIN LA T4 & DFEREM VL L TV 72T TR L,
4HE V) BINCEY, B LA#RECESOTRERITV, 8518, —E0iliz %84
PO/ TVD V) FEREGIE, EHANZATHIEFEALRVERDNSE, 20X ) I A
&, VESEMIER IS 2S00 0, TR S 205 L) DD 5%, FEFOFEYNRE LT
BEVIHBIEDPSIIFEFCEREND L EEZ D, FHIY FIF7:4 74+ 21k, A A=V LT
WIHHOARTH 5755, L EDBINLICHLTIE, HRRWICHFETE LI EIRIN, 28
HIZEoTIE, FUYFACHRT AL ENRD L, AP RVEWIFENDH Y, 5FTIC
BOEMPIRETE L E X b FRBMEHEFEOE I, FHREES 0T, fFig, 4
A—=VHRRICLZONTVAERRINIERENZ D OHE L Bl &Y, L), &N, KER
WCHFE LR T Wb OTHL LBbND, BUE, PG LIS, WHWNZRIETHATE 5TH#E
MEEMLTBY, RRORET 54 74 & 2R EDPEBROWERE OREO—I R
L% 2%,

SROFETIE, 474 F2EFICEREBEVLD, TI)voz7 7u—FIid, E#EFE, X
EE, 7XRAMFRICHAMTE 20 SERES BB 2820 LA, R4
WKIEE->THBY, Bh2BENNHFIND, 5571, REM L MEb 2L, EiEMIcxhiz
BRES 2 FETH S,

I
REM DA T AN 2L 728 o 72 REFEISE, AR RISE#H LT §.

RS

x

1) BAEEFEO T 7 —F L3857 72 —F T, Carpenter and Olson (2012), Kost et
al. (1999), Plass et al. (1998) 7 &7, #&ASRHER & 1) b HLFE O EIRIF 2 525k A B2 <
LABRTW5,

2) HERFTOAL T4 FLFEETE, wp R out M HAOES L Vo202 H T, BAW
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BOHICRIAT 2D ONIEEAETH o720, ZTTHRLAEME X 7 7 7 —1230 {4331,
b EBICTAT 0MERE (AvF V- LFEVIY) ZRMLTEHDH>T W5,
3) Skoufaiki (2008) Tix, HHZMHEM L7=d & THMOFIC X - THKOMRE 35 LD,
FLEDEF IR TH S Z EHFEI I N TV 5,

4) YINAFUTOLBYTH 5,

(FZENTE - 5T

ey, BEAIIIN AR PR, T4 AR ERLICER LTS,
[(E4PEHEH]

% 1 Communication is exchange

% 2 Aword is a package

% 3 Understanding is seeing

# 438 Understanding is searching

%5 538 Thinking is moving

%5 638  Solving is controlling

% 78 Negotiation is battle

58 Argument is compromise

% 9 Emotion is temperature

% 10 7 Emotion is force

% 11 38 Human relations are physical contacts
%5 12 38 Making relation is building

%5 13 38 Life is a journey

%5 14 38 Life is a sailing

% 15 36 Review
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5% 1
Unit 2
Understanding
Unit 2.2
Understanding is Searching

Searching is digging down deep into a topic, digging into
collected data, and finding out relevant information

which you need.

TASK 1 Guess the Meaning
In pairs, make use of the images to guess the meaning of each expression, and write the meaning in the

space next to the images.

Expressions Images Your guess

1. scratch the surface . 1 touch upon, 1.
\} skim, scan

2.1in depth 2.
3. delve into 3.
4. dig down search, 4,
' ‘} inspect
_— - -
5. hit upon discover, reveal 5.
e T
6. figure out 1 il 6.
7.

7. show up | ;;_ )
.
S

. .:"H-x-n”?\_‘_ - i
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TASK 2 Understand the Dialogue

Read the dialogue and answer the questions below.

Ted: I think we really need to work on this report for
the boss.
Darcy: You are right. We have not even (1) scratched
the surface.
Ted: There are many details that need to be worked
out before we can write the final report.
Darcy: Yes, it needs to be an (2) in depth analysis of
the new products.
Ted: Why don’t you (3) figure out the marketing and I will work on the sales report?
Darcy: Youwillneed to (4) dig down to understand the sales report.
Ted: I know. If you (5) hit upon any good information, please let me know.
Darcy: Yes, I will. All right, I will (6) delve into the marketing and see if some useful informa-
tion (7) shows up.
Ted: Sounds good. Let’s get to work.
Questions

1. What do Ted and Darcy need to work on?

2. How much work do Ted and Darcy need to do on their report?

3. What kind of image do the expressions “scratch the surface” and “in depth” have? What do they

have in common?

TASK 3 Practice Conversation

Practice the above conversations with a partner. Take turns being each character. Practice looking at

your partner and making good eye contact.
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TASK 4 Match the Expressions
Choose one from the three options provided below that best describe the words in bold type of (1) to (7)

in the dialogue.

(1) scratch the surface (5) hit upon
a. use the nails to dig a. think of something
b. have a superficial knowledge b. break something accidentally
c. start a rumor c. leave behind or forget
(2) in depth (6) delve into
a. extensively; thoroughly a. examine something carefully
b. beyond one’s knowledge b. choose
c. complex c. close
(3) figure out (7) show up
a. admire someone a. forget
b. consider carefully before rejecting b. take away
c. find the solution to a problem after a lot of thought C. appear
(4) dig down

a. relax on a vacation
b. examine closely
c. take work home with you

TASK 5 Production
Use the idioms in the box, and fill in the blanks. Then choose the image which is the best match to the
idioms from (a) to (d).

1. He really needs to do a more study before the committee can make a
decision about his report. (image )

2. If new information on the story doesn’t , the reporters just keep repeating the
same things. (image )

3. Nobody can how to put this together. The instructions are very confus-
ing. (image )

4. He didn’t want to personal information during the interview. (image )

5. This book is not well written. It doesn’t even of the topic. (image )

6. This article is not very well researched because the author didn’t to get new infor-
mation. (image )

7. 1t’s hard for people to fresh ideas when they are so tired. (image )
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hit up on figure out delve into scratch the surface
in depth dig down show up
(c) (d)
(b) jwz?
tg;iﬁgﬂ?

% 2

Ted:

I think we really need to work on this report for the boss.

N

—
—

=
Darcy: You are right. We have noteven (1) ===

——
T

I%

Ted:

s .
There are many details that need to be worked out before we can write the final report.

A

. Lt
=

s -
Darcy: Yes, it needs to be an (2) "m?" i
products.

analysis of the new

Ted: Why don’t you (3) 2K

m the marketing and I will
work on the sales report?
(LU, Ang)







